ABSTRACT
Introduction:
The concept of Entrepreneurship was first established in the 1700s, and the meaning has evolved ever since. Today, entrepreneurship is regarded as one of the best economic development strategies to develop country's economic growth and sustain the country's competitiveness in facing the increasing trends of globalization (Schaper & Volery, 2004) . It is a mechanism by which many people enter the society's economic and social mainstream, aiding culture formation, population integration and social mobility (Hisrich & Grant, 2007 ). An entrepreneur is one who is willing to bear risk for a new venture if there is a significant probability of profit. Creation of new innovative ideas leads to positive outcomes in business which brings monetary gain and to remain consistent in the competitive market. The development of entrepreneurial activity is vital to stimulate the economic growth of any country. More specifically, entrepreneurship is a major engine driving many nations' economic growth, innovation and competitiveness (Scarborough & Zimmerer, 2003) . Consistent entrepreneurial development increases the GDP of the country. Entrepreneurship helps to increase employment opportunity in all societies and that is why entrepreneurial development is vital for any nation. In the developing countries successful small business generates jobs, reduce poverty and provide income to the poor. Therefore the responsibility of Government is crucial to encourage entrepreneurship by implementing friendly policies and providing initiatives on entrepreneurial business. The process of entrepreneurial development starts from entrepreneurial intentions (Ngugi, Gakure, Waithaka & Kiwara, 2012) . According to Bird (1988) , intentionality has been defined as a state of mind directing a person's attention, experience and action towards a specific goal. There is a growing body of literature arguing that intention plays a very relevant role in the decision to start a new firm (Linan & Chen, 2009) . Study on influencing factors of individual's entrepreneurial intention is vital. It is not widely known whether contextual founding conditions or personality traits drive the individual's career decision towards self-employment (Luthje & Franke, 2003) . Peng, Lu & Kang (2012) states that, the employment problem of university graduates is more and more serious. The unemployment of postgraduates is one of the most consequential issues that many of the developing countries are nowadays dealing with (Veysi, Veisi, Hashemi & Khoshbakht, 2015) . Only a limited number of studies have been focused on the entrepreneurial intent among students (Luthje & Franke, 2003) . To overcome this situation it is important to understand the exact factors which give barriers to positive entrepreneurial intention of university students. It is widely accepted that the educational system of universities has to provide an academic environment that may serve as a catalyst for high technology set ups (Franke & Luthje, 2004) . According to GEM India report, Saraf & Banerjee, 2013 finds that India has the lowest rate of entrepreneurial intentions among all factor-driven (economic growth determined by primary factors of production: land and labor) countries. Therefore, to understand the factors affecting entrepreneurial intention on student's perspective is an important field to research.
Literature Review:
Entrepreneurship is defined as "the process of creating new venture and new organization" (Shane & Venkataraman, 2000) . Through that process, some significant things will be created from nothing (Sciascia & Vita, 2004) by contributing time, money, risk and work effort to get intrinsic rewards like personal satisfaction or autonomy and extrinsic rewards like monetary rewards (Hisrich, Langan-Fox, & Grant, 2007) . Within this decade, number of entrepreneurial research has increased significantly. Mazzarol, Volery, Doss & Thein, (1999) states that, entrepreneurial research is conducted mostly in two main directions: Focus on the entrepreneurs with related factors like internal personal characteristics, specific traits and human capital factors. And Focus on the influence of exogenous factors like general environment, culture, political system and economic growth. Major researches have been done on both directions out of which internal personal characteristics known as intention was popularized by two set of theories; The Theory of Planned Behavior (Ajzen, 1991) and Entrepreneurial Event Model (Shapero & Sokol, 1982) . With these set of theories, Kruger's model of Entrepreneurial intent (Kruger, Reilly & Carsurd, 2000) is also significant to understand the intent factor on entrepreneurs.
Figure 1: Theory of Planned Behavior by Icek Ajzen
The Theory of Planned Behavior describes entrepreneurial intent is based on three elements; persons attitude towards the behavior; subjective norms and the perceived behavioral control. According to (Ajzen, 1991) attitude towards the behavior gives importance on how the individual evaluates performing of behavior. The subjective norms can be explained as attitudes and beliefs held by others and the resulting pressures to perform the behavior (Ajzen, 1991) . And the perceived behavioral control defines the degree that the individual believes in their ability to execute the planned behavior and the perceived degree of control over the behavior (Ajzen, 1991) . The Entrepreneurial Event theory explains the entrepreneurial intent is dependent on three factors: perceived desirability, perceived feasibility, and propensity to act (Shapero & Sokol, 1982; Krueger 1993) . Perceived desirability relates how attractive it is to an individual to become an entrepreneur and it is an indication of the individual's propensity to own their own business (Shapero, 1982) . Second factor perceived feasibility describes the individual's perception of their chances of starting their own business (Shapero, 1982) . The third factor propensity to act refers to an individual's willingness to take action once they decide they want to become an entrepreneur (Shapero, 1982 (Malewicki & Leitch, 2010) . A responsibility towards their family and look after their children creates barrier for women.
Researches also focus on the effect of personality traits on individual's entrepreneurial intentions. Personality trait factor is considered as an important factor by many researchers. When comparing with other people, entrepreneurs show some personality traits like strong achievement orientation, willingness to take risk, strong individual control, endurance and intelligence (Shaver, 2005 Peng, Lu & Kang (2012) concludes that both supporting policies and entrepreneurial environment of society plays significant positive impact on student's entrepreneurial attitude, subjective norm and entrepreneurial self-efficacy, which produce significant positive impact on individual's entrepreneurial intentions. Lack of self-efficacy, confidence, family support, business skills and entrepreneurial educations are some of the barriers which negatively impact in entrepreneurial intention (Garba, Kabir, & Nalado, 2014) . Krueger & Brazeal (1994) argued that entrepreneurial intention could also be influenced by background factors like personalities, values, confidence and environment (contextual factor). These contextual factors have stronger effect on entrepreneurial intentions compared to personality factor (Gartner, 1989) . External factor in the form of perceived environmental support which play its role to increase entrepreneurial intention through perceived behavior control and entrepreneurial self-efficacy (Susetyo & Lestari, 2014) . Mainly there are three important contextual elements as external environment factors which lead to entrepreneurial intention; these are access to capital; social networking; and information availability (Muafi, Hartati & Gusaptono, 2010 
Data Analysis:
The hypothesis generated has been individually tested using various analytical tools through SPSS software.
Research Methodology:
The study of this paper is based on descriptive research design. behavioral control of the respondents and their entrepreneurial intention. Therefore it is clear from the rejection of hypothesis that more control over the behavior will lead to more strong and favorable intentions towards the entrepreneurial behavior.
Result and Discussion:
The final result after the analysis using Chi-square and other tests shows that the three constructs of Ajzen; Attitude towards the behavior, Subjective Norms and Perceived behavioral control are associated to understand the entrepreneurial intention of university students. Though the study of entrepreneurial intention of university students using TPB model is almost nil in Indian context, from the present study of this paper it is confirmed that the end result is successful to extract the entrepreneurial intention of university students of Uttarakhand region. Our finding complements the study of (Linen and Chen, 2009) where they focused on the University students of Spain to understand entrepreneurial intention. One interesting point that comes out from the study is that, the second construct Subjective Norm of Indian Students are different from the university student of other country. The entrepreneurial environment in Indian context is somewhat not positive to encourage the university students to start up their own business. Parents doing jobs especially in Government sector, encourage their children to go for job rather than to become an entrepreneur. Another interesting factor that comes out from the study is that the intensity of MBA students to become an entrepreneur is much higher than B.Pharm and B.Tech students. The reason behind this is the impact of entrepreneurial subjects in the curriculum and exposure to business environment that are integral part of MBA course. As pointed out by Ajzen that the more propensity of the attitude, family and dear one's support to become an entrepreneur and one's willingness to start up a business when combines and fuse together, the entrepreneurial intension is much higher. The same criteria were also seen in this study where the three constructs are perfectly suited to extract out the entrepreneurial intentions of university students. This research has given us a direction to further explore the impact of family, attitude and other cognitive behavior of university students and a new cross cultural study of university students between India and other developing country so that to understand the psychology of Students of Uttarakhand to create more inclination towards entrepreneurship for the betterment of the society.
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